
CMM 335 Research Survey  
This brief survey collects information regarding alcohol-beverage brand loyalty and brand 
preferences for the purpose of finding relationships between brand and consumer emotional 
relationships for CMM 335: Communication Research at Spring Hill College. This exercise 
gives students some experience in creating and administering surveys as well as with light data 
analysis. Collected data is only suitable for classroom use. It should take about two minutes to 
complete this questionnaire. By providing written responses, you acknowledge that you are age 
21 or older, and that you are giving voluntary consent for your answers to be included in the data 
analysis. Note that you are free to withdraw your participation at any time, you will not be linked 
to your responses in any way and the information obtained from you will remain confidential. 
When you've completed the questionnaire, please return face down to the researcher. Thank you! 


